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Eva, here!

F I R S T  W E  E AT

Hi everyone! My name is Lauren Michaels and I’m on the community mar-
keting team here at Pinterest. Everyday, I’m personally inspired to try new 
things because of the helpful ideas Creators share with the world. It’s their 
ideas that spark creativity and inspire millions of Pinners (and me!) to try 
new things. There really is no Pinterest without content creators like you, 
Eva, so thank you, thank you! This year, we are developing new creator-ex-
clusive tools and resources that’ll make it easier for creators to continue 
growing their business on Pinterest. Quick tip—if you want to stay in the 
know on all the exciting things we are building, just make sure to convert 
your profile to a business account, verify your website, and consistently 
share your ideas on Pinterest! Fun fact, did you know that if Pinland were 
a country, it’d be the 7th largest in the world? Seriously, it’s true! Now, let’s 
dig in and have some fun together— I’m so excited to share the latest tips 
to help you grow your business on Pinterest. Thank you for having me as a 
guest on FirstWe Eat. :) 
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Hi there, friends!! I’m REALLY excited to share all this info with you—
the awesome Lauren Michaels from Pinterest let me toss some questions 
her way and gave me the inside scoop on making the most of Pinterest 
and using it to get traffic back to your site. Today and for the past several 
years, my Pinterest account has been the #1 source of referral traffic for my 
blog and it makes a huge impact on my monthly pageviews and my busi-
ness as a whole. It’s been integral in helping me grow professionally  as a 
food blogger + photographer, and not only that but it’s a beautiful creative 
community that I use to find inspiration for my work and my home on a 
daily basis. I’m so excited to dive into all these insights + strategies on how 
to make the most of this incredible community + business tool! And with 
that, let’s welcome Lauren!!!

Take the stage, Lauren!

NOW, TO THE Q&A!

http://www.firstweeat.co
https://business.pinterest.com/en/best-practices-for-pinterest-success
https://business.pinterest.com/en
https://medium.com/pinterestcreators/is-your-website-pinterest-ready-a5b35421ab9d
http://firstweeat.co/shop
https://www.pinterest.com/evakosmasflores/
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A lot of people are talking about utilizing Pinterest as a search engine to 
direct traffic back to their site, what are the top 3 things people can do to 

help their pins be more ‘Pinterest SEO-friendly’?

F I R S T  W E  E AT

Oh, so many great things! If you are a content creator, Pinterest can be a valuable 
tool in helping you build your brand, so I’ll share with you a few tricks to make sure 
you have all the tips on-hand to grow your business on our platform. Since more than 
200M people use the platform every month to find and save recipes to cook, products 
to buy, home decor and other ideas they want to try, you’ll want to use these tools 
below for SEO (relevant keywords, high quality landing pages, etc.): 

  — Provide helpful, detailed descriptions. Pins with descriptions drive more 
clicks to your site than those without. If your objective is to drive clicks, use the 
description to hint that there’s more to see on your website. A strong call to action—
like “shop,” “make,” “find,” or “buy”—will encourage people to take the next step. 
 
 — Use good keywords. Think of the Pinner’s mindset when she’s looking for 
content like yours, and then incorporate those keywords. For example, if you’re a 
food blogger with a Thanksgiving recipe, use words like “Thanksgiving” and “recipe.” 

Pro Tip: Search can help you find keywords. For example, if your Pin is a roast chicken 
recipe, search for “roast chicken” on Pinterest. You’ll see suggested searches for “roast chick-
en whole” and “roast chicken oven,” and search guides like “simple” or “cast iron”. All of 

these are great keywords you can add to your description (if appropriate!). 

 — Always include links. When people click a Pin, they expect to be taken to 
a landing page so they can learn more about your idea. We don’t distribute Pins with 
broken links.

 — Make sure your landing page makes sense for the Pin. When someone 
clicks your Pin, they’re looking for more info about it. Make sure that the Pin’s image 
appears on the landing page, and the page’s content matches the Pin description. It’s 
okay to link multiple Pins to the same destination. In fact, it’s good to save a variety 
of images that appeal to different types of Pinners. Just make sure to add specific de-
scriptions for each Pin—it’ll improve your SEO.
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You guys have been rolling out a lot of awesome new features, including board 
sections, tell us about some of your favorites!

F I R S T  W E  E AT

Ah, sections! This is such a great way to organize your ideas and clean up your 
boards on Pinterest. To start organizing, go to one of your boards and tap “Add 
section.” From there, pick the Pins you want to add and voila—you’ve got a sec-
tion! You can save new ideas to it like you always do, like using the Pinterest save 
button for your browser. Check out my Sips and Bites board for inspiration! In 
addition, check out a few other new organization tools that make it easier to plan 
your next project, including rearranging Pins and archiving boards (YES!).
 
Another favorite feature of mine is the following tab—it’s one of the best ways 
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to discover new ideas on Pinterest 
now and and see the latest Pins from 
all the people you follow, in the or-
der the save them. If you are a con-
tent creator, the new following tab 
makes it easy for Pinners to discover 
more ideas from people and brands 
they care about—like you, Eva!

With this new tab, you have more 
control of your Pinterest discover 
experience—you can see and control 
who you follow by tapping the “+” 
button at the top of the following 
tab. From there, you can also discov-
er more people to follow based on 
your interests, and unfollow any-
thing that’s no longer relevant. It’s 
great!
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In terms of SEO-optimization, is it better to have a whole board dedicated 
to smaller topics, like a ‘berry pie board’ and an ‘apple pie board’, etc, OR 
is it better to have a designated ‘Pie’ board with sub-sections of different 

kinds of pies underneath?

F I R S T  W E  E AT

Great question. If you are creating a new board, I would make 
sure they’re specific and relevant to your audience (and contain 
keywords Pinners are likely to search for)—‘berry pie board’ and an 
‘apple pie board’ would be the way to go. If you already have a pie 
board, you can organize your boards with sections, where it makes 
sense. And, to help optimize your boards for search, you can add 
keywords in your board description and make sure to pick a board 
category to help Pinterest better understand your content. You can 
add both of these from the board editor. Now, I have a craving for 
apple pie. :) 
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What is a Rich Pin and why is it advantageous?

F I R S T  W E  E AT

Rich Pins add extra information to your Pins directly from your 
website. This ensures that if you update details on your website, it’ll 
automatically update on Pinterest as well. The additional data from 
Rich Pins provides more information about your content so it can 
be distributed to Pinners at the right time and place. If you’re using 
Rich Pins, your blog post titles will be automatically pulled in when 
Pinners save your content to Pinterest, so make sure they’re compel-
ling, concise, and relevant.

If a Pin doesn’t have a title (which only Rich Pins have), its descrip-
tion will appear when viewed in the home feed or search results. 
When someone taps a Pin for a closeup, they’ll also see the descrip-
tion. If the creator’s objective is to drive clicks, use the description 
copy to hint that there’s more to see on their website. We’ve learned 
over time that Pins with descriptions drive more click-throughs than 
those without, so I would recommend Rich Pins! Also, make sure to 
create compelling, concise and relevant blog post titles. If you have 
Rich Pins enabled, the titles you use on your blog posts will be auto-
matically added to your Pins when people save your content to Pin-
terest.
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Hashtags are starting to pop up on Pinterest as well, do you have 
any best practices for using them on the platform effectively?

F I R S T  W E  E AT

I do! You can add up to 20 relevant hashtags. Pinners use hashtags 
to discover trending, relevant content. Hashtags should act as broad 
search terms, not niche humor (#vegandinner is great, #nobake-
brownie is not). Just keep in mind that Pinners use hashtags to dis-
cover trending, relevant content.
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A lot of people wonder about how often to pin and how many 
pins they should add per week, do you have any tips for pinning 

frequency?

Make sure to Pin weekly! Consistent, daily activity is better than a 
once a week flurry. I suggest adding 10-12 Pins per day, instead of 
70 Pins once a week. The first five Pins you save each day will be 
prioritized for distribution. You won’t get dinged for having a lot of 
Pins—just aim to keep them organized in relevant boards. :)
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F I R S T  W E  E AT

Before I dive in, you’ll just a couple tips if you are not accessing Pinterest 
analytics already. First, you’ll want to upgrade to a free business account 
to get all your insights and confirm your website to see what people are 
saving from your domain—this way, you’ll know how all your content is 
doing on Pinterest, not just the Pins you’ve saved to your profile. 

From there, you’ll get analytics on the people you reach by clicking on 
the People you reach at the top of Pinterest Analytics. Our reach analyt-
ics provides information about the people who follow your boards, saw 
your Pins, or interacted with your content in some way. 

To break it down, your:

 — Avg. monthly viewers is the average number of people who   
have seen your Pins over the past 30 days. 
 — Avg. monthly engaged is the average number of people who   
engaged (save, click, close-up) with your Pins each month. 

And, your followers are your community on Pinterest! It’s important to 
remember to authentically grow your following. We distribute your con-
tent to your followers first to figure out what’s resonating. From there, 
we distribute your best performing Pins to other people who are looking 
for ideas like yours. If you build an authentic audience that engages with 
your content on Pinterest, this will help grow the distribution of your 
content. 

(continued on following page)
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What is the difference between your ‘reach number’ on Pinterest 
and your ‘follower number’?
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https://business.pinterest.com/en
https://medium.com/pinterestcreators/is-your-website-pinterest-ready-a5b35421ab9d
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A few of my favorite (and fun!) ways to grow a following on Pinterest are:

 — Share your Pins with your audience through social, email or other 
distribution channels. Driving people directly to your Pins builds engagement 
and helps your Pins gain momentum (yeah!)
 — Add the follow button on your website to encourage your biggest 
fans to follow you on Pinterest without leaving your site
 — Generate a PinCode for your profile to let people in the real world 
find your Pinterest presence. Just click on your profile picture to create and 
download a unique PinCode that will drive people directly to your profile. 
You can add this code to business cards, swag, packaging, and more to help 
your audience find and follow you on Pinterest.

https://developers.pinterest.com/tools/widget-builder/?type=follow
https://newsroom.pinterest.com/en/post/introducing-pincodes-discover-ideas-from-brands-and-publishers
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Nope! People come to Pinterest to actively consider what to do or buy 
next. actively looking for new ideas to try. When sharing your ideas 
(food, fashion, travel & more!) to Pinterest, remember that the best Pins 
represent the best ideas—they’re inspirational and actionable, so create 
Pins that have a clear audience, and are engaging for that audience. And, 
unlike other platforms where all of your audience reach typically happens 
in the first 24 hours, your content on Pinterest will continue to grow 
over the course of months or even years. Publishing consistently over 
consecutive months is the best way to build a dedicated audience. Your 
Pins keep delivering value for years to come—not just the first day you 
post them. 

So, I would ask yourself a few questions—What am I an expert in? What 
are my personal hobbies? What do I love to do? Then, Pin your best 
ideas from there! 
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As far as pinning content, is there a benefit to pinning a lot of the 
same types of things, like always pinning food and having only 

food boards, versus pinning a wide variety of things on a wide va-
riety of boards, like food, fashion, travel, etc?
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F I R S T  W E  E AT

First, start with the basics. You should upgrade to a free business account 
to get all the insights & analytics, and claim your website so we can 
give you attribution for your content across Pinterest (like I mentioned 
above!). To optimize your profile to appear in search results, consider up-
dating your username, your business name, and your bio to tell Pinners 
who you are and what type of content you create. You’d be amazed what a 
good profile picture can do. :)

And, if you are like me and love the holidays, remember that people 
come to Pinterest well in advance of the season, holiday or event they’re 
planning for so start saving Pins about upcoming trends, seasons and hol-
idays around 45 days in advance. Then keep adding more ideas daily, and 
maintain a steady pace. I’m already looking for grilling recipes to make 
over Memorial Day and July Fourth weekend, and I’m sure Pinners are as 
well! 
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Do you have any tips for creating a great + effective profile on 
Pinterest?
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F I R S T  W E  E AT

Put the time into crafting your Pins, so that they deliver this value for a 
long time! There are many seasonless, timeless things that creators pro-
duce, so it’s important to remember to se eye-catching images (lifestyle 
images are often more effective than product shots). 80% of Pinners use 
Pinterest on mobile, so check out your Pin on mobile to make sure the 
message is easy to digest (and text is legible in the feed and closeup). 

The ideal aspect ratio for a vertical Pin is 2:3—600px wide x 900px 
high. Square images—600px wide x 600px high—can work well, too. 
Just make sure your Pins don’t exceed the 2:3 ratio because they’ll get 
cut off and/or distributed less frequently. And, if your image doesn’t give 
enough context on its own, add a little copy to the image to help land 
your message. Just don’t go overboard. :) When people find an idea they 
want to try on Pinterest, they click through, so just a friendly reminder 
to make all of your Pins have a link to your website, good, detailed de-
scription and helpful image! 
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If you could only give one piece of advice to folks wanting to get 
better at directing traffic to their site from Pinterest, what would 

that be?
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That was a whooooooooole lot of useful information! I’ve 
already put much of this into practice in my Pinterest 

profile, and I recommend you do the same!

If you found this guide helpful, I’d love it if you encour-
aged a friend to download it from me, as well! You can 
also tag your photos #FirstWeEat for a chance to be fea-

tured on my Instagram Stories, too!

For more goodies, check out the Resources at First We Eat!

For future freebies + tips + special offers, sign up for my 
insider email!

To get in on the conversation, join our Facebook Group!

Thanks so much + happy pinning!

Warmly,

Eva
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